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NEW INNOVATIONS







REVENUE ANALYSIS

e . e i........Releases
. 6/28-8/6 Taco Fiesta — Collection event

Revenue increased +6.2% WoW after Temper of Doom and +/7.8% 6/28-8/4 Temper of Doom — Mission event
WoW after Music Festival, but did not sustain following either release. 7/19-8/4 Music Festival — Mini-Game event
Revenue flattened 2Wo2W after Temper of Doom, and 3Wo3W after 7/30-6/1 Maga Gold Bundla = Sale

] ] 8/1-8/4 Buy 2 Get 1 Free Fiend Style — Sale
Music Festival. No IAP rankings change since 7/15/19

Best Fiends
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https://my.liquidandgrit.com/library/gallery/fiesta-taco-best-fiends
https://my.liquidandgrit.com/library/gallery/temper-of-doom-best-fiends-1
https://my.liquidandgrit.com/library/gallery/music-festival-best-fiends
https://my.liquidandgrit.com/library/gallery/mega-gold-bundle-best-fiends
https://my.liquidandgrit.com/library/gallery/buy-2-get-1-free-fiend-style-sale-best-fiends

FEATURE TEARDOWN

In the Temper of Doom event, players 'a’o’f{fi = = = | . e W
imati ' | R ™ | DOOM!
complete tasks to unlock story animations o o A S
and rewards. During the Music Festival, X (@S s ) 1
players use hints to find lost items scattered th s R ~ e

around the app.

Temper of Doom Details

- An animation introduces the first episode of the story (video). - N7 N G CompietaTaco
- Players must complete 39 tasks to fill a meter (1). ' 3 Spin the Fiend o

- Tasks include challenges, quests, and collections from level play, mini- ~ Watch TEMPER'S v . o amongs. () Beat newWorld Map
Z“ADVENTURE Animation can® ) s too, Levels with Temper
games, and Temper-themed content (2). yhessy!

- Asthe meterfills, players unlock episodes with story animations (3).
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Music Festival Details MUSIC FESTIVAL S - L PASS
- Playersread hints to find the locations of 12 lost items (4). . - ’4 -

- Thelocations include features, menus, and mini-games (5 and 6).
- Players earn gold and keys for collecting all the lost items.

Feature Database > Gallery Tool A E _ ERS — This one’s for the Minutian
? , they can write up an
: ' ' ex review of our

* Download screenshots and watch videos of Temper of Doom
and Music Festival in the Feature Database’s Gallery Tool.

. L . Best Vahe!
o - - 4 ) 9
& GET THE NEW -0550\, |
ROCK STAR LACEY m
# % STYLE NOW! 500 & ~ AWESOME!
. e ————————————————

Minutian Music Festival ends on 0/4/20M9!



https://my.liquidandgrit.com/library/gallery/temper-of-doom-best-fiends-1?i=203028
https://my.liquidandgrit.com/library/gallery/temper-of-doom-best-fiends-1
https://my.liquidandgrit.com/library/gallery/music-festival-best-fiends
https://my.liquidandgrit.com/library/gallery

ROADMAP DATA

Best Fiends invests heavily in collections—both in new events and features—and uses mission events to
drive engagement towards collection features.

Interactions
Purchases

Event Investments: Best Fiends Feature Investments: Best Fiends
Collections
Collections
Expansions |
Missions
Cosmetics [
allenges
7 Mini-Games [N
ini-Games
Currencies _
- Leaderboards _
Ot I Notices [N
er
Profiles D
5 10 15 20 1 2 3 4 5 6
Number of Releases Number of Releases

Feature Database > Data Tool

* Download Best Fiends’ event, feature, and content release data using the Data Tool inthe Feature Database.
- Seethe Appendix forinformation on all of Liquid and Grit’s mechanic categories.



https://my.liquidandgrit.com/library/gallery?view=data&tag=%7B%2218%22:%20%5B%222879%22%5D%7D
https://my.liquidandgrit.com/library/gallery

PRODUCT INSIGHTS

Add strong storylines and short movies to features and events to capture market share from non-
gaming, movie-based entertainment apps.

Product Recommendations G"W | (roryvryrrrre\{ g
Q4" | ©12,240,000,000

(according to App Annie). To increase engagement, understand
what non-gaming apps your players use and add similar
entertainment (1and 2).

Arecent study found that digital
games may be a more effective way to recover mentally after work
than mindfulness apps.

Best
Fiends uses collection events, like Wildflower Festival, to drive
engagement to mission events, like Mother's Day Picnic (3).

Player Insights

Escapist Emily turns to games, and most likely Video Player apps as
well, to reduce worries.

Additional References

Strong examples include Caesars Slots’ The Always Win Machine (1
and 2), Raid: Shadow Legends’ Game Introduction, and AFK

Arena’s Origin Story and Game Introduction. BREAKING Drew Larson
- : NEWS Deathbed Confession Revives
. Legend of Always Win Machine

Overall app
usage increased 50% in two years. Find more information in, “The
State of Mobile Games in 2019 and Beyond” by App Annie.



https://mental.jmir.org/2019/7/e12853/
https://my.liquidandgrit.com/library/gallery/wildflower-festival-best-fiends
https://my.liquidandgrit.com/library/gallery/mothers-day-best-fiends
https://my.liquidandgrit.com/library/gallery/the-always-win-machine-caesars-slots
https://my.liquidandgrit.com/library/gallery/new-user-flow-raid-shadow-legends?i=174657
https://my.liquidandgrit.com/library/gallery/new-user-flow-afk-arena-1?i=188025
https://www.appannie.com/en/insights/mobile-gaming/the-state-of-mobile-games-in-2019-and-beyond/




REVENUE ANALYSIS Releases

7/29-7/30 Tea Time Sale — Sale
7/29-7/30 Lucky Streak — Challenge event

Although revenue was up +1.2%, +10.2%, and +24.4% WoW after the //30 Board Game — Mini-Game event

’ . . . //31-8/1Brenden's Juice Bar — Collection event
three releases of Brenden’s Juice Bar event, the revenue impact is 7/31-8/1 Grandfather Clock Sale — Sale
undetermined because there were many events, sales, and content 8/2-8/5 Secret Beach — Custom Design event

8/2 Good Neighbor Deal — Sale
8/3-8/4 Package Sale — Sale
8/5-8/6 Lucky Streak — Challenge event

released at the same time.

Matchington Mansion
S400K B Revenue — Downloads 50K

Brenden’s Juice Bar Brenden’s Juice Bar Brenden’s Juice Bar

40K

(o
-y

'A L A 4 20K

$300K

$200K

Revenue per Day
Downloads per Day

S100K

10K

5/12/19 5/26/19 6/9/19 6/23/19 7719 7/21/19 8/4/19

- Brenden’s Juice Bar events ran for two days only starting on 6/10/19,7/10/19, and 7/31/19 10


https://my.liquidandgrit.com/library/gallery/tea-time-sale-matchington-mansion
https://my.liquidandgrit.com/library/gallery/lucky-streak-matchington-mansion
https://my.liquidandgrit.com/library/gallery/board-game-matchington-mansion
https://my.liquidandgrit.com/library/gallery/brendens-juice-bar
https://my.liquidandgrit.com/library/gallery/grandfather-clock-sale-matchington-mansion
https://my.liquidandgrit.com/library/gallery/secret-beach-matchington-mansion
https://my.liquidandgrit.com/library/gallery/misc-currency-matchington-mansion?i=189075
https://my.liquidandgrit.com/library/gallery/package-sale-matchington-mansion
https://my.liquidandgrit.com/library/gallery/lucky-streak-matchington-mansion

FEATURE TEARDOWN

Players complete levels to collect elements to fulfill juice orders for customers. Completed orders fill a
meter that awards players at three different points.

Details

- Players complete levels to collect different elements (1).

. Players use the elements to fulfill customers’ orders (2).

. Fulfilling an order awards coins and advances players along a meter.

- The meter awards players unlimited lives and boosts at three different milestones.
. Players earn special rewards by completing certain orders within a time limit (3).

Additional Information
- Download screenshots and watch videos of Brenden's Juice Bar in the Feature Database’s Gallery Tool.

« Collect more pillows .

-
.

‘"fsé

Minutes

(" Play
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https://my.liquidandgrit.com/library/gallery/brendens-juice-bar
https://my.liquidandgrit.com/library/gallery

ROADMAP DATA

Custom design events are a top product investment for Matchington Mansion (MM) in 2019.
Compared to other top-grossing Puzzle apps, MM invests much more in events.

Data Insights

.« 22% of MM’s total events released in 2019 are custom design events (2 in 2018 and 8 already in 2019).

- Purchase events are MM’s largest event investment in both 20192 and 2018. MM has released 9 purchase events in 2019 and 6 in 2018.
- 83% of MM’s non-content releases are events. In comparison, the top-5 grossing apps invest 48% in events.

Event Investments: MM’s Roadmap Investments: MM vs Top-5

100% B MM [ Top5
Purchases

Custom Designs

o /5%
(7))
(qv)
Collections %
o
© o
Levels o H50%
o))
©
Banks §
o
. QO 25%
Competitions
Notices
2 4 6 8 10 Events Features

Number of Releases



PRODUCT INSIGHTS

Take advantage of other genres by implementing simplified versions of their core mechanics in short
mini-games.

Product Recommendations

In Bingo Blitz, a top-grossing Casino app, revenue increased +38% WoW after the release of a simplified
slots machine in a bingoroom (see image 1and the Simplified Slots Machine Wiki Page). In top-grossing Hidden Object apps, players can play match-3 puzzle mini-games to
earn rewards, progress, and participate in events (see image 2 and Seeker’s Notes' Puzzle Features Library).

This gives players the best part of another genre while removing all the barriers of starting a new game—downloading
the app, learning the meta-game, and hitting pinch points.

In Matchington Mansions’ Secret Beach event, players build a custom design area using a mechanic inspired
by Casual, Sims-style apps. Players can decorate buildings, once they are complete (see image 3). This mechanic is also in Home Design Maker (see Fourth of July Patio
Library).

Additional References

See the Engagement Bonus Bundle Wiki Page for details.

For more on Matchington Mansion, go to Purchase Events or Custom Designs Events.

Tutorial

Combine lightbulbs of the same color
pulling a continuous line through them,

i
LET S Puw.
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https://my.liquidandgrit.com/wiki/simplified-slots-machines
https://my.liquidandgrit.com/library/gallery/puzzle-features-seekers-notes-hidden-mystery
https://my.liquidandgrit.com/library/gallery/secret-beach-matchington-mansion
https://my.liquidandgrit.com/library/gallery/fourth-of-july-patio-home-design-makeover
https://my.liquidandgrit.com/wiki/engagement-bonus-bundle
https://my.liquidandgrit.com/library/gallery/category/puzzle/events/purchases?view=data&tag=%7B%2218%22:%20%5B%222879%22%5D%7D
https://my.liquidandgrit.com/library/gallery/category/puzzle/events/custom-design?view=data&tag=%7B%2218%22:%20%5B%222879%22%5D%7D

IN SOFT LAUNCH




Soft Launch: 11/20/18
Countries: Brazil, Great Britain, and Mexico

15



APP TEARDOWN

In Farm Heroes Champions, players progress by completing
match-3 levels to unlock chapters in a story. Boosts, clubs,

and challenges are core features (clubs and challenges are S Uniimited use forthi

level only!

similar to features in Toon Blast).

App Details
Players can choose boosts before playing a level,

select boosts while playing a level, and create boosts by matching pieces during level play.
Unlocking an in-level boost awards unlimited use of that boost for the level (1and video).

In Farm Heroes Champions’ Teams,
which is categorized as a clubs feature, players request and send lives—similar to Toon Blast’s
Teams (2).

Star Crate requires
players to earn stars by completing levels, which is similar to Toon Blast’s Star Chest (3). Hunter
Crate asks players to complete a number of levels, which is similar to Toon Blast’s Toon Chest.
Both mechanics are also seen in Playrix’s Wildscapes (currently in soft launch).

Additional Insights
See Clubs with Sharing Lives,

Club Features and Releases, and Clubs Chests with Leaderboards Wiki Pages for the analysis of
clubsin Puzzle, and the Club Feature Wiki Page for clubs in Casino.

Feature Database > Wiki Tool

* Review all the previously-released Revenue Drivers from past
Reports using the Wiki Tool inthe Feature Database.

16


https://my.liquidandgrit.com/library/gallery/boosts-farm-heroes-champions?i=231341
https://my.liquidandgrit.com/library/gallery/teams-farm-heroes-champions
https://my.liquidandgrit.com/library/gallery/teamsclub-toon-blast
https://my.liquidandgrit.com/library/gallery/star-crate-farm-heroes-champions
https://my.liquidandgrit.com/library/gallery/star-chest-toon-blast
https://my.liquidandgrit.com/library/gallery/hunter-crate-farm-heroes-champions
https://my.liquidandgrit.com/library/gallery/hunter-crate-farm-heroes-champions
https://my.liquidandgrit.com/library/gallery/toon-chest-toon-blast
https://my.liquidandgrit.com/wiki/clubs-with-sharing-lives
https://my.liquidandgrit.com/wiki/clubs-features-and-release
https://my.liquidandgrit.com/wiki/club-chests-with-leaderboards
https://my.liquidandgrit.com/wiki/club-features
https://my.liquidandgrit.com/library/gallery?view=wiki
https://my.liquidandgrit.com/library/gallery

LEVEL MECHANICS




NEW LEVEL DESIGNS |

Flowerpots in Homescapes
* Players grow flowers by making matches and activating power-ups.

* Once every flower is fully grown, all flower pots disappear (1).

Bunnies in Gardenscapes

* Hidden bunnies are gradually revealed as players make matches or
activate power-ups next to a bunny’s hiding place.

* Players must uncover and collect all bunnies to complete a level. PR el e B E AR O S Sl R LS

Pots will disappear,

Dishwasher in Toy Blast*
* Players open dishwashers by hitting them with specific power-ups.

CONTACT US

* Once opened, each dishwasher contains plates.

* Players collect plates by making matches on adjacent positions (2 and
video).

Blue Fizz in Candy Crush Friends Saga*
* Blue Fizz pieces have up to four layers.

* Players must remove each layer by making matches next to Blue Fizz
pieces or by hitting them with power-ups.

* When triggered, Blue Fizzdamages all diagonal pieces for two spaces (3
and video).

Water Rocket in Fishdom
* Players charge water rockets by matching corresponding colors.

* Fully charged water rockets explode, destroying or damaging every tile in
their row.

* Level mechanic found on YouTube or fan sites.

18


https://my.liquidandgrit.com/library/gallery/flowerpots-homescapes
https://my.liquidandgrit.com/library/gallery/bunnies-gardenscapes
https://my.liquidandgrit.com/library/gallery/dishwasher-toy-blast
https://my.liquidandgrit.com/library/gallery/dishwasher-toy-blast?i=228344
https://my.liquidandgrit.com/library/gallery/blue-fizz-candy-crush-friends-saga
https://my.liquidandgrit.com/library/gallery/blue-fizz-candy-crush-friends-saga?i=228401
https://my.liquidandgrit.com/library/gallery/water-rocket-fishdom

NEW LEVEL DESIGNS II

Iceberg in Fishdom

* lcebergs are indestructible objects that freeze one adjacent piece each turn

(1and video).

* Frozen pieces can be covered in up to two layers of ice.

* Players remove layers of ice by making matches with the ice or by hitting
them with power-ups.

Rock Star Lacey in Best Fiends

* Rock Star Lacey can be unlocked as part of the Music Festival (2).

* Players charge Lacey’s special meter by linking green pieces.
* Once charged, Lacey enchants four pieces with multipliers.
* Each enchanted piece counts as three pieces when collected.

Treasure Hunter Temper in Best Fiends

* Players unlock Treasure Hunter Temper as part of the Temper of Doom
event (3).

 Linking green pieces fills Temper’s special meter for his Horizontal Bomb.

* When triggered, the Horizontal Bomb blows up nine pieces in a row.

Wildebeest in Disney Emoji Blitz

* Players try to collect wildebeests before they attack by activating power-
ups.

- When wildebeests attack, they take away one health per turn (4).

* Theround ends when players lose all their health.

Becy, V)

- ]

Attack Power T
530

= Horlzontal Bomb
(..; Blowslip® blocks in a row.

- ..
- ———

Living up to the tradition of his
ancestors, Tem found the
mystical treasure from the Temple
of Slugymandias! ...But he now
has the taste for more
adventures!

Attack Power
300

Fairy Dust
Enchafted blocks. Enchanted
~
-

Lacey is an adventurer at heart
and would love to soar through
the skies, exploring Minutia. But
unfortunately for her (and her
wings), she's scared of heights!

19


https://my.liquidandgrit.com/library/gallery/iceberg-fishdom
https://my.liquidandgrit.com/library/gallery/iceberg-fishdom?i=206407
https://my.liquidandgrit.com/library/gallery/rock-star-lacy-best-fiends
https://my.liquidandgrit.com/library/gallery/music-festival-best-fiends
https://my.liquidandgrit.com/library/gallery/treasure-hunter-temper-best-fiends
https://my.liquidandgrit.com/library/gallery/wildebeests-disney-emoji-blitz

MARKET WATCH

7/1/19 -7/31/19



NOTABLE RELEASES||

Spruce up the garden with special
decorations! Once you've collected all L‘
W of them, you'll get a unique vintage car!

Description

* Inanticipation of the release of level 5K, any player level 10 or above can play levels
Candy Crush Saga Garden Party 1K 2K 3K and 4K.

................................................................................................................................................................................................................................................................................................................................

|  Players beat levels and complete challenges to earn stickers.
Homescapes  William's Birthday = * Stickers can be used to purchase special decorations.
| - Buying decorations fills a meter that rewards players at 3 different milestones (1).

................................................................................................................................................................................................................................................................................................................................

« Players match pieces flagged with ticket labels to collect event currency.
« Players spend the event currency to renovate a limited-time area (2).

Attic : , , o ;L .
~» Completing the renovations within the event’s time limit allows players to keep the
- content permanently. _ = v o —
g g L) swr: @ @
Gardenscapes ----------------------------------------------------- ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- bod Clan Elliott @ ®
. | u Brasov Team - 6'8)
; . Players beat levels to earn gold shields for their team. ' © A veam For au ®
. Gardener's League , . . . 5 | I
= - * At the end of the event, the team with the most shields splits a prize (3). 3 © yana-yana-yana @ 5 4%
' | © @ Royalty ¥8

© 2450

................................................................................................................................................................................................................................................................................................................................


https://my.liquidandgrit.com/library/gallery/garden-party-candy-crush-saga
https://my.liquidandgrit.com/library/gallery/williams-birthday-homescapes
https://my.liquidandgrit.com/library/gallery/attic-gardenscapes
https://my.liquidandgrit.com/library/gallery/gardeners-league-gardenscapes

NOTABLE RELEASES I
—————— O &

@ Nana's Rule -
15/400 !I

Description

~+ As part of ateam, players complete levels to earn crowns.

Fishdom Team Chest * Teams who collect 400 crowns before the end of the event unlock a chest (1).

................................................................................................................................................................................................................................................................................................................................

* Players receive 1challenge every hour, for 24 hours.

« Completing 3 challenges awards gold coins and boosts.

Solitaire Grand

..........................................................................................................................................................................................................................................................................

Harvest

. During the event, players who make a purchase unlock a 1-hour payback.

* The payback returns any boosters used during the previous hour.

................................................................................................................................................................................................................................................................................................................................

: * Players beat levels to collect tokens for this secondary collection (the primary
CookieJam  PetCostumes  collectionis Pets).
’ ~* Players spend tokens to unlock common, rare, and epic costumes for their pets (2).

--------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

* Players can request coins from friends every 4 hours (3).

* Upto 5friends canrespond to each request.

22


https://my.liquidandgrit.com/library/gallery/team-chest-fishdom
https://my.liquidandgrit.com/library/gallery/60-minute-mania-solitaire-grand-harvest
https://my.liquidandgrit.com/library/gallery/red-truck-payback-solitaire-grand-harvest
https://my.liquidandgrit.com/library/gallery/pet-costumes-cookie-jam
https://my.liquidandgrit.com/library/gallery/pets-cookie-jam
https://my.liquidandgrit.com/library/gallery/friends-center-solitaire-tripeaks

NOTABLE RELEASES liI

) PIGGY BANK (X )

Description

* Players beat levels to add gems to the piggy bank. L. A
* Extra gems are added for any unused turns. ¢ 9

Plggy Bark * Once the bank contains 400 or more gems, players can buy all the gems for $2.99.
Home Design * The bank can hold a max of 600 gems (1).
Makeover
* During level play, players collect coupons and are ranked on the leaderboard.
Leagues * Players who finish in the top tier are promoted to higher leagues, while players at the
bottom tier are demoted to lower leagues (2).
pothescunsaga T OAIT9SCI 2Rk seen ples b el ool nd completeepes
* Players clear levels by matching capsules with viruses.
* Players select doctors and assistants from a collection of characters.
Dr. Mario World Dr. Mario World * Every doctor and assistant has a unique skill.
by Nintendo * Versus mode allows players to compete head to head.

* Players are ranked in tiers based on battle points.

Feature Database > Data Tool

)

/ * Review all the recent releases using the Data Toolin the Feature Database.

o=t
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https://my.liquidandgrit.com/library/gallery/piggy-bank-home-design-makeover
https://my.liquidandgrit.com/library/gallery/leagues-home-design-makeover
https://my.liquidandgrit.com/library/gallery/teams-pet-rescue-saga
https://apps.apple.com/US/app/id1440129313?l=en
https://my.liquidandgrit.com/library/gallery/category/puzzle?view=data
https://my.liquidandgrit.com/library/gallery

UTILIZE L&G'S TOOLS

Uncover new puzzle trends and understand competitor investments with Liquid and Grit’s tools and
capabilities. A benchmarking Matrix tool is coming soon!

—

. Find new trends using the Data Tool’s categorization

N

DATA TOOL

Benchmark your app’s output against competitors
3. Export data into .csvto do more in-depth analysis

1. Reference all Liquid and Grit’s insights
. Find and download previous Reports

WIKI TOOL

3. Uncover revenue driving features from other genres

1. Watch videos to understand the animation and flows
LIBRARY TOOL 2. Download images to use as design templates and spec references
3. Check out level-locked machines and features

__WIKI TOOL I

1. Read the Reportsin any Slack channel

SLACK REPORTS 2. Start a team conversation about new designs and innovations
3. Quickly review the Report’s Executive Summary
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MECHANICS TAXONOMY

Accelerators

Family Definitions

Increases the power, impact, or efficiency of play

.............................................................................................................................................................................................................
.............................................................................................................................................................................................................
-------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------
.............................................................................................................................................................................................................
.............................................................................................................................................................................................................
-------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------
.............................................................................................................................................................................................................
.............................................................................................................................................................................................................

Definitions

Hazards

| Interactions

Level elements/blockers that make levels more difficulty

.............................................................................................................................................................

Any social feature with direct or indirect interaction

| eaderboards

................................................

................................................

................................................

................................................

Stand-alone leaderboards

.............................................................................................................................................................
.............................................................................................................................................................
.............................................................................................................................................................
.............................................................................................................................................................

Any reward players receive for engagement or spend (other
than the bonuses family)



https://my.liquidandgrit.com/library/gallery/category/puzzle/feature/accelerator
https://my.liquidandgrit.com/library/gallery/category/puzzle/feature/banks
https://my.liquidandgrit.com/library/gallery/category/puzzle/feature/bonuses
https://my.liquidandgrit.com/library/gallery/category/puzzle/feature/challenges
https://my.liquidandgrit.com/library/gallery/category/puzzle/feature/clubs
https://my.liquidandgrit.com/library/gallery/category/puzzle/feature/collections
https://my.liquidandgrit.com/library/gallery/category/puzzle/feature/competitions
https://my.liquidandgrit.com/library/gallery/category/puzzle/feature/cosmetics
https://my.liquidandgrit.com/library/gallery/category/puzzle/feature/currencies
https://my.liquidandgrit.com/library/gallery/category/puzzle/feature/custom-design
https://my.liquidandgrit.com/library/gallery/category/puzzle/feature/expansions
https://my.liquidandgrit.com/library/gallery/category/puzzle/feature/flows
https://my.liquidandgrit.com/library/gallery/category/puzzle/feature/hazards
https://my.liquidandgrit.com/library/gallery/category/puzzle/feature/interactions
https://my.liquidandgrit.com/library/gallery/category/puzzle/feature/leaderboards
https://my.liquidandgrit.com/library/gallery/category/puzzle/feature/levels
https://my.liquidandgrit.com/library/gallery/category/puzzle/feature/mini-games
https://my.liquidandgrit.com/library/gallery/category/puzzle/feature/missions
https://my.liquidandgrit.com/library/gallery/category/puzzle/feature/notices
https://my.liquidandgrit.com/library/gallery/category/puzzle/feature/other
https://my.liquidandgrit.com/library/gallery/category/puzzle/feature/profiles
https://my.liquidandgrit.com/library/gallery/category/puzzle/feature/purchases
https://my.liquidandgrit.com/library/gallery/category/puzzle/feature/quests
https://my.liquidandgrit.com/library/gallery/category/puzzle/feature/rewards

PREMIUM PARTNERSHIPS

Liquid and Grit partners with these premier market research and analytics companies to infuse our
reports with the most relevant and detailed gaming user personas, data, and statistics available.

Market Research
Quadrant Strategies website

Quadrant Strategies is a market research
consultancy that uses research to help the world'’s
most prominent technology, gaming, and
entertainment companies develop strategies for
building their user base, increasing user engagement
and spend, and strengthening their marketing and
brand plans.

We do that using a range of quantitative and
qualitative methodologies, including gamer
segmentation and persona development, feature
testing, message creation, and loyalty and
engagement modeling. The work of our senior
leadership goes back many years, and includes long-
term engagements for console and gaming-PC
hardware-makers, individual games in a range of
genres, and across consoles, PCs, and mobile, and for
some of the top game franchises.

h. QUADRANT
§” STRATEGIES

Player Personas
Kinrate Analytics website

Kinrate Analytics offers game developers,
consultants, publishers, and cloud gaming operators
the best cross-platform game recommendation
engine for targeted marketing, as well as a novel
profiling-as-a-service solution for intelligent market
segmentation and social networking.

Other services include advanced market prediction
analyses for identifying emergent gaming trends, and
access to unique Al-enhanced data of 140 thousand
game titles and 48 million game players.

The products of Kinrate Analytics have been
developed in university-led research projectsin
collaboration of economists, psychologists, game
scholars, and data scientists.

KINRATE
ANALYTICS

Mobile App Store Intelligence
Sensor Tower website

Sensor Tower is relied upon by financial analysts, VCs,
and publishers who need to leverage data to identify
the fastest growing apps, emerging markets, and
more.

Clients harness Sensor Tower’s suite of app
intelligence tools to...

» Evaluate app economies and app vitality

» Drive organic growth with the leading App Store
Optimization platform

» Get the best global download and revenue
estimates for the App Store and Google Play

» Discover top creatives and better shape user
acquisition strategy

‘ Sensoriower
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http://quadrantstrategies.com
https://kinrateanalytics.com
https://sensortower.com

“l could never convince the financiers that Disneyland was feasible, because
dreams offer too little collateral.”

- Walt Disney
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